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This study aims to explore the relationships between social media use, social comparison, and
feedback seeking, and interaction anxiousness among youth. It was hypothesized that (i) there
is a positive relationship between social media use, social comparison and feedback seeking,
and interaction anxiousness in youth, (ii) Social media use, and social comparison and
feedback seeking is likely to positively predict interaction anxiousness in youth, (iii) there are
gender differences in term of social media use, social comparison and feedback seeking, and
interaction anxiousness in youth. A correlational cross-sectional research design was used in
the present study. The sample comprised 208 university students aged 18-35 (M =21.97, SD
= 3.191) from public and private sector universities of Lahore. The assessment measures
included Social Media-Activity Questionnaire (Ozimek et al., 2023), Social Comparison and
Feedback-Seeking Scale (Nesi & Prinstein, , 2015).) Interaction Anxiousness Scale (Leary et
al., 1983). Results revealed that passive social media was positively related to social
comparison and feedback seeking and had no significant relation to interaction anxiousness.
In contrast, active social media use was positively related to social comparison and feedback
seeking and negatively related to interaction anxiousness. Lastly, social comparison and
feedback seeking was positively related to interaction anxiousness. The results indicated that
passive social media use positively and active social media use negatively predicted
interaction anxiousness. Further, social comparison and feedback seeking positively predicted
interaction anxiousness. Additionally, the results also showed that men reported higher active
social media use, while women exhibited higher interaction anxiousness. Further, no
significant gender differences were found in passive social media use as well as social
comparison and feedback seeking. Future implications should be implemented to reduce
anxiety, youth should be educated on the detrimental effects of social media, and educational
institutions should develop strategies that promote responsible usage. Peer support programs
and readily accessible mental health services can also assist youths in sharing their
experiences and building coping techniques.
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Social media has become a central part of modern youth culture. Platforms such as
Instagram, Snapchat, and TikTok keep young people constantly engaged in virtual
communities. Although social media provides a variety of advantages, including immediate
communication and convenient access to information, its influence on young people is a
cause for concern, as it has been linked to issues like cyberbullying, mental health problems,
and a distorted sense of reality. Social media usage that contributes to its impact on youth is
the phenomenon of social comparison (Bozzola et al., 2022). In Pakistan (a nation with one
of the world’s largest populations), there has been a traditional reliance on the joint family
structure. However, similar to trends in many Asian countries, there has been a gradual shift
towards the nuclear family model over time. In January 2022, Pakistan boasted 71.70 million
social media users, constituting approximately 31.5% of the total population (Kemp, 2020).
Predominantly, internet and social media usage in the country are observed among
individuals aged 18-35. Notably, an 80% of the majority are Facebook users and Twitter
users, with the highest percentage of males (Javed & Bhatti, 2019).

Social media usage includes the instant creation and distribution of content, such as
sharing updates, photos, or videos. Furthermore, using social media involves consuming
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content passively, such as going through news feeds or viewing videos. The unique
characteristics and consequences of these different forms of social media engagement shape
our interactions and communication patterns in the digital domain (Rana et al., 2019). The
active utilization of social media enables people to share their opinions, creativity, and help to
express themselves. This type of use creates connections between people; people who are
like-minded can develop a network. Nevertheless, on the other hand, the passive utilization of
social media fosters a sense of inspiration, one can relax, and it also provides an escape from
stressful situations in everyday life. Social media, undoubtedly, has essentially proven to be a
seamless part of our lives, influencing the way we interact, receive information, and view the
world around us (Patti & ile, 2022). The frequent sharing of personal life activities and
updating others about your activities and content is associated with increased levels of social
comparison. It is thought that this association results from people being exposed to a greater
variety of material by actively using social media platforms, which raises the possibility that
people may draw parallels (Nor et al., 2025).

Social comparison is referred to as the process by which thoughts, feelings, behaviors,
and abilities are evaluated by individuals in relation to others (Festinger, 1957). It can also be
defined as a psychological mechanism by which beliefs, abilities, and characteristics are
assessed by individuals through juxtaposition with others. The comparison among individuals
is established when people compare themselves in terms of social status, appearance,
intelligence, and achievements made by others. Individuals thought that this comparison
made them change into better people in terms of improvement in their daily life activities.
They found an area where they could grow, prosper and achieve success. By changing and
improving themselves, they believe that they can improve self-esteem, play a better role in
society, become motivated, and their actions and perception can improve their attributes and
increase their sense of superiority (Gerber et al., 2019). Furthermore, feedback-seeking
behavior is an evaluative type, referring to one’s endeavors to obtain information to improve
one’s skills, competence, or performance in one’s work or endeavor. Hence, it could be
defined as a process encompassing the initiation of feedback, the perception of the feedback
received, and the response elicited from the feedback process (Ashford et al., 2003).
Feedback seeking can also be classified on the basis of dimensions such as frequency, timing,
source, and the content of the feedback, and can also be defined by these terminologies.
‘Frequency’ is defined by how often individuals seek feedback, while ‘timing’ is when they
request feedback following an event. ‘Source’, includes the expertise and trustworthiness of
the feedback provider. Seeking feedback from others and taking responsibility for the
outcomes of one's actions are also considered forms of feedback seeking (Anseel et al.,
2015). The presentation of flawless lives on social media platforms, lead to the low self-
esteem amongst youth because they know it’s impossible to lead such perfect lives. These
two cycles lead to levels of interaction anxiety among the users (Elizabeth et al., 2020).

Currently, young people are the predominant users of social media platforms. These
platforms offer youths a space to establish social connections and relationships. In today’s
era, the allure of cutting-edge electronic devices is captivating the attention of the younger
demographic, who constitute the primary consumers of such gadgets and services. Addiction
in young people is often the result of this fast adoption. The negative effects of excessive
social media use are widespread and can endanger young people's mental and physical health,
especially if they haven't fully developed the ability to tell the difference between fact and
fiction (Singh et al., 2020). This study integrates Cognitive Theory of interaction anxiety
(Clark & Well, 1995) and Self-Presentation and Social Anxiety Theory (Leary et al., 2000) to
investigate how social media usage, social comparison and feedback seeking interacts to
predict interaction anxiety among youth, with a focus on the underlying cognitive and self-
presentation motivations that contribute to the development of social anxiety. According to
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Clark and Well’s Cognitive Social Anxiety Theory (1995), anxious people often emphasize
the negative aspects of social encounters while minimizing the good ones. They frequently
inflate the possibility of unfavorable outcomes, overestimate the perceived threat level of
circumstances, and underestimate their capacity to handle them. As a result, individuals could
feel more anxious, which makes them avoid social contact. These people’s beliefs and
expectations have a major role in the development of anxiety. They usually overstate the
danger which events bring, underestimate their capacity to deal with them skillfully, and
exaggerate the possible outcomes. Overemphasizing performance can obscure social
connections and lead to skewed recollections, wherein unpleasant experiences from the past
are remembered more vividly than they actually were (Beck et al., 1976). People with social
anxiety frequently use avoidance strategies to stop bad things from happening. For example,
people may be afraid of appearing stupid if they don’t speak up in social situations. A popular
treatment for social anxiety is cognitive behavioral therapy (CBT), which tries to assist
patients in assessing and modifying their unfavorable expectations and beliefs about social
interaction. However, depending on the patient, several therapies might work better. The
concept emphasizes awareness regarding the social comparison process, feedback-seeking
behavior, and social media usage on levels of social anxiety. It means that the actual or at
least perceived nature of social interactions within cyberspace significantly affects how
people’s symptoms of SA reveal and consolidate themselves (Leigh & Clark, 2018).

The Social Anxiety Theory of Self-presentation holds that people become anxious in
social situations where they are concerned about how they wish to be seen, but they are
uncertain how effectively this image can be managed. This theory is corroborated by research
evidence and is consistent with the other approaches to understanding interaction
anxiousness, including deficits in social skills. It means that social anxiety results from
concerns regarding the reaction of other people and one’s ability to regulate these
impressions when there is only a certain degree of certainty (Leary et al., 2000). The theory is
highly connected with the utilization of social networks and a constant search for feedback.
When individuals participate in cyberspace, they are most likely to portray a specific social
persona, and therefore raise issues related to image and judgment. Social media also provides
a rich environment for social comparison, as people compare their opinions and abilities with
those of others to determine where they stand. This tendency is especially strong when
comparing oneself to people who are considered to excel in certain areas, a phenomenon that
is particularly common on social media. It is more likely that social media use will have a
negative impact when engaging in behaviors such as soliciting criticism, strategic self-
promotion, and participating in social comparisons. The goal of receiving likes, comments,
and shares to gain validation and positive responses helps to maintain the ideal self-image.
However, interaction anxiety can also be exacerbated by a lack of clarity about how their
online identity is viewed. The need to control perceptions and receive validation from one's
online social network is ultimately the motivation for using social media and seeking
feedback. This desire can exacerbate anxiety when these goals are not met or when
insecurities arise regarding perceived impressions. The objectives of the study were to
determine the relationship between the usage of social media, social comparison and
feedback seeking, along with interaction anxiousness in youth; to examine the predicting role
of social media use, social comparison and feedback seeking in determining interaction
anxiousness in youth and to see the gender differences in terms of the use of social media,
social comparison and feedback seeking, and interaction anxiousness in youth.

Method
A correlational research design was used. Participants were taken through different
universities, including public and private sector universities in Lahore. The sample comprised
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208 university students aged 18-35 (M = 21.97, SD = 3.191) who actively engage in social
media and are proficient in the language of the study (Lazzara, 2020). The purposive
sampling technique was used. For sample description, see Table 1. Sample included all the
active social media users and participants aged between 18 and 35 years old. Other than that
participants who are already undergoing treatment for social anxiety disorder and those who
have any form of physical and intellectual disability were excluded from the study.

Table 1
Descriptive Statistics of Demographic Variables (N=208)

Variables f(%) M(SD)
Which Social Media app do you Above 5 19(9.1%)
most frequently use? Facebook 20(9.6%)

Instagram 94(45.2%)
Twitter 2(1.0%)
TikTok 27(13.0%)
YouTube 46(22.1%)
Other 19(9.1%)

Social media Usage (Hours) 4.91(4.03)

For what purposes do you Business 18(8.7%)

frequently use social media?  Time Pass/ 37(17.8%)

Entertainment 107(51.4)
Interacting with 46(22.1%)
family or friends

No. of friends on social media Below 500 169(81.3)

500-1000 18(8.7%)

Above 1000 21(10.1%)
Relationships in social media ~ Close 130(62.5%)
with friends Time pass 78(37.5%)

Assessment Measures
Social Media-Activity Questionnaire (SMAQ)

This scale was used to assess both active and passive engagement in social media.
The SMAQ elements were revised from the "Facebook Active and Watching" scale of the
Facebook Activity Questionnaire. Eleven passive things (e.g., “I examine the newsfeed to
observe the recent activities of other users, such as new friendships”) and eight active items
(e.g., “I upload photographs”) were created. Responses were evaluated using a 5-point Likert
scale, where 1 indicated "never," and 5 indicated "very frequently." The dimensionality of the
items was analyzed by exploratory factor analysis (EFA) and confirmatory factor analysis
(CFA). The EFA validated the anticipated two-factor structure, revealing simple structures for
17 of the 18 components (10 passives and 7 active). The results indicated little active
engagement with social media and moderate levels of passive consumption. A high score
indicates heightened interaction on social media, seen as advantageous. The reliability of the
scale for active social media usage was o = .845, while the reliability for passive use was o =
.853 (Ozimek et al., 2023).

The Social Comparison and Feedback-Seeking Scale

This scale is part of the Motivations for Electronic Interaction Scale, which was used
to assess social comparison and feedback seeking in youth. The questionnaire had a total of
10 questions (e.g., I use technological interaction to compare my look with that of others).
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Response options ranged from 1 (not at all true) to 5 (very true). A mean was calculated for
each category, and higher scores corresponded to higher levels of SCFS based on technology.
The overall score was calculated by adding the item scores together; a greater score on social
media corresponds to a higher level of social comparison. a = .94 indicates the
questionnaire's reliability (Nesi & Prinstein, 2015).

The Interaction Anxiousness Scale

This scale is frequently employed in related research and is mostly used to evaluate
the subjective experiences that people have with interaction anxiety. Higher overall scores on
the 15-question test, which is assessed on a 5-point scale (1 being not at all to 5 being
extremely), indicate higher levels of interaction anxiety. The questionnaire's Cronbach's o
value in this study was .81 (Leary et al., 1983).

Demographic Information Sheet

The demographic sheet includes information regarding age, gender, education,
relationship status, siblings, family system, family income, history of psychological illness,
history of physical illness, residence, and information related to social media usage.

Procedure

After obtaining approval from the ethical committee, the correlational cross-sectional
study was conducted. The researcher distributed consent forms and participant information
sheets. Those interested received a participant information sheet along with an informed
consent form. They then responded to the questionnaire. Participants had the right to
withdraw from the study. Participants were asked to answer truthfully, and their information
was treated confidentially. The form included a section for informed consent, a demographic
information sheet, and study questionnaires. A total of 250 responses were collected, out of
which 208 responses were selected only, and the rest were removed because they did not
fulfil the criteria. The response rate was 83.2%.

Results

Analyses were conducted using SPSS version 26.0. Initially, data screening was done to
identify any outliers and missing values in the data. Subsequently, reliability analyses were
conducted for all scales and subscales (See Table 2). Further, the Pearson product-moment
correlation was run (see Table 3) to investigate the relationship between Social media usage,
social comparison and feedback seeking, and interaction anxiety. Furthermore, Multiple
Hierarchical regression analysis was conducted to predict interaction anxiety based on social
media usage, social comparison and feedback seeking (See Table 4). Further, independent
sample t-test analyses were done to find gender differences in study variables (See Table 5).

The psychometric properties of all the scales and subscales are discussed in Table 2.

Table 2
Psychometric Properties of Scales and Subscales
Scale k M SD Range  Cronbach’s
a
Social Media Activity Questionnaire
Passive Social Media Use 10 25.52 6.92 10-47 .80
Active Social Media Use 7 14.55 5.66 7-35 .82
Social Comparison and Feedback 10 20.65 8.58 10-47 .89

Seeking
Interaction Anxiousness Scale 15 42.70 8.56 24-71 71
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The results of Table 2 showed descriptive statistics and reliability of the scales.

The passive social media use subscale showed a reliability of .80, and the active social media
use subscale showed a reliability of .82. The social comparison and feedback seeking scale
reported a reliability of .89. Furthermore, the Interaction Anxiousness Scale showed a
reliability of .71. Therefore, all the scales had enough reliability to carry out further analyses.
It was hypothesized that social media use, social comparison and feedback seeking would
positively relate to interaction anxiousness in youth. To test the hypothesis, Pearson

Product moment correlation analysis was conducted (See Table 3).
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Table 3

Descriptive Statistics and Correlation of Study Variables in Youth (N=208)

Variables M SD 1 2 3 4 5 6 7 8 9 10
1. Gender® .54 .50 - - - - - - - -
2. Internet usage time 7.18 5.38 -.03 - - - - - - -
3. No.of social media 3.30 1.64 -.06 24 - - - - - -
accounts

4. Social media usage 491 4.04 .04 S4xwEk o Rk - - - - -
time

5. No. of social media 927.77 4664.5 -.07 .03 .05 .07 - - - -
friends

6. Relationship with .38 49 -.12 12 .04 .02 -.07 - - -
social media friends®

7. Passive Social Media  25.52 6.92 -.09 .09 23k 12 .03 A7* - -
Use

8. Active Social Media 14.55 5.66 - 18%* .09 5% 16%* -.03 -.02 A40%E* -
Use

9. Social Comparison &  20.65 8.58 -.09 .05 12 .07 -.10 -.04 A0FFE 4RkE -
Feedback Seeking

10. Social Anxiety 42.70 8.56 1 9%* -.07 .08 -.02 -.02 -.07 .07 -.14*  14* -

Note: “ )=Men, 1=Women, * 0=Close, I=Timepass

*p <.05. *¥¥p <.01. ***p <.001.
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The results of Table 3 showed that passive social media use was positively related to
social comparison and feedback seeking in youth. However, there was a nonsignificant
relation between passive social media use and interaction anxiousness. In contrast, active
social media use showed a positive relation with social comparison and feedback seeking,
and a negative relation with interaction anxiousness. Lastly, social comparison and feedback
seeking was positively related to interaction anxiousness in youth.

The relationship between demographic variables and study variables was also
determined in youth. Overall, gender has a positive correlation with adolescents' interaction
anxiousness and a negative correlation with active social media use. Both active and passive
social media use were positively correlated with the number of social media accounts. There
was a positive correlation between social media usage time and active social media usage.
Passive social media use was positively correlated with relationships with friends on social
media.

It was hypothesized that social media use, social comparison and feedback seeking
would positively predict interaction anxiety in youth. To test the hypothesis, Multiple
Hierarchical Regression analysis was conducted (See Table 4).

Table 4
Multiple Hierarchical Regression Analysis Predicting Interaction Anxiousness in Youth

(N=208)

95 % CI
Predictors B LL UL SEB B R AR
Step 1 .04 .04%*
Constant 42.34%%* 3772  46.97 2.35
Passive social media use 9% .01 37 .09 5%
Active social media use - 31¥* -.53 -.09 11 -21%*
Step 2 .08  .04%**
Constant 41.30*%** 3671 45.88 2.33
Passive social media use 12 -.07 .30 .09 .09
Active social media use - 4 5%k -.68 =21 12 - 30 **
Social comparison and 24%% .08 40 .08 24%*

feedback seeking

Note. "p <.05. “p <.01. ""p <.001.

The results of Table 4 showed that the overall variance was 8%, with F' (3,204) =
6.11, p < .01. The findings revealed that passive social media use positively predicted
interaction anxiousness (f = .15, p <.05), while active social media use negatively predicted
interaction anxiousness (f = - .21, p < .01) in youth. The results also showed that social
comparison and feedback seeking positively predicted interaction anxiousness (f = .24, p <
.01) in youth.

It was hypothesized that there would be gender differences in terms of social media
use, social comparison and feedback seeking, and interaction anxiousness in youth. To test
the hypothesis, an independent t-test analysis was conducted (See Table 5).
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Table 5
Independent Sample t-Test Comparing Men and Women on Study Variables in Youth (N=208)
Variables Men (n=96) Women (n=112)
M SD M SD t(206) p Cohen’sd
Passive social media use 26.18 628 2496 741 126 21 -
Active social media use 15.64 572  13.62 546 2.60 .01 .36
Social comparison and 2145  8.61 1996 853 124 22 -
feedback seeking
Interaction anxiousness 4091 732 4423 926 -2.89 .00 .40

% <.05. **p <01, **% < 001.

The results of Table 5 showed a significant gender difference in active social media
use and interaction anxiousness in youth. Men exhibited higher scores in active social media
use (M = 15.64, SD = 5.72) compared to women (M = 13.62, SD = 5.46). While women
exhibited higher scores in interaction anxiousness (M = 44.23, SD = 9.26) compared to men
(M =40.91, SD =7.32). However, a non-significant gender difference was found in passive
social media use, and social comparison and feedback seeking.

Discussion

Interpersonal models of youth depression highlight a cyclical pattern between social
experiences, maladaptive behaviors, anxiousness, and depressive symptoms (Hames et al.,
2021). As youth navigate more complex and unsupervised social environments, peer
relationships become crucial in shaping their self-esteem and identity, increasing
vulnerability to interpersonal stress. Those prone to anxiety and depression may engage in
harmful social comparison and feedback-seeking behaviors, like excessive reassurance-
seeking or heightened sensitivity to rejection, which reinforce negative self-views and
worsen depressive symptoms. Social media amplifies these patterns, providing constant
opportunities for comparison and feedback, potentially deepening feelings of inadequacy.
Addressing these dynamics is essential for effective interventions in anxiety and depression
(Choukas et al., 2019).

The present research, however, hypothesized that among young people, interaction
anxiousness would be positively correlated with social media usage, social comparison and
feedback seeking. While active usage is inversely connected to interaction anxiousness but
still tied to social comparison and feedback seeking, the correlation analysis found that the
passive social media use in adolescents is favorably related to social comparison and
feedback seeking and had no significant relationship with interaction anxiousness. Higher
social comparison and feedback-seeking behaviors aggravate interaction anxiousness.
Moreover, less is known about the linkages among social behaviors, depressed symptoms,
and in-person peer relationships among teenagers utilizing technological media such as text
messaging and social networking sites (SNS). This is despite a wealth of research on the
subject. These platforms have significantly altered the way teenagers engage with their
peers, increasing the occurrence and changing the nature of their interactions. More notably,
technology-based social comparison and feedback seeking has developed into distinct
behaviors relevant to these digital settings. Users are presented with others’ highlights, and
as people become more self-obsessed in their adolescence, social comparison may occur
even more actively. These behaviors influence self or others’ self-perception and can have
consequences regarding feelings and emotions; thus, more research is warranted to
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understand how they contribute to the construction of social interactions and psychological
well-being in the contemporary digital world (Manago et al., 2008).

In the second hypothesis, it was assumed that social media use, social comparison,
and feedback seeking would likely predict positive interaction anxiety in youth. The current
study outcome highlighted that passive social media usage positively predicted interaction
anxiousness. Further, active usage of social media in a negative manner predicted
interaction anxiousness practices among the youths. The results also established that social
comparison and feedback-seeking positively influenced the extent of interaction
anxiousness among youth. The research also shows that active social media use increases
well-being by increasing social capital. Unlike active use, passive use lowers well-being by
raising envy and stimulating upward social comparison (Verduyn et al., 2020). A well-
known misconception permeating the well-being literature is the colloquial dichotomy
between active and passive: “active is good” and “passive is bad” (Valkenburg et al., 2021).
This framework was a major advancement over the more global parameters of time spent
using the App and its frequency, which have been vague to capture the role and impact of
social media on the self-centered thoughts of individuals. Moreover, researchers reported
that the potential predictor of social comparison on SNS is considered to be higher levels of
very depressive symptoms and lower self-esteem. These emotional states may make
individuals more vulnerable to developing a negative self-image, as they are likely to focus
on the positive portrayals and lifestyles of others that dominate their social media feeds
(Appel et al., 2015).

In another research, the association between online and offline traits, including
social comparison and feedback seeking as well as symptoms of anxiety and sadness in
teenagers, was investigated. Sixteen hundred average-aged fourteen-year-old children - one
fifth of them were female—filled a self-report questionnaire twice. The questions pertaining
to their usage of technology—cell phones, Facebook, Instagram—as well as their intense
search for affirmation and their technology-based search for social comparison and feedback
- baseline and one year later, they presented their data. One such approach of gauging
popularity was socio-metric nominations. The research revealed that for women and
individuals who were less popular, the link between technology-based social comparison
and feedback seeking, and feelings of anxiety and despair was more pronounced. These
results were nevertheless significant when considering overall technology use, seeking
comfort without an online connection, and previous degrees of anxiety and depressed
symptoms (Nesi & Prinstein, 2015).

The third hypothesis postulated gender variations in terms of social media usage,
social comparison and feedback seeking, and interaction anxiousness among youngsters.
According to the findings of the present research, young people's active social media usage
and interaction anxiousness clearly vary depending on their gender. Men show higher social
media engagement than women. However, when comparing men and women, interaction
anxiousness was more prevalent in women. Nonetheless, when it came to social comparison
and feedback seeking, as well as passive social media usage, there was no significant
difference between the genders. Several studies compared these results; for instance, one
found that gender correlated favorably with interaction anxiousness and negatively with
active social media usage. Interaction anxiousness is predicted to be greater in those who
use social media passively, while it is reduced in those who use social media actively. There
were also notable disparities between the sexes in terms of interaction anxiousness and
active social media usage. Nonetheless, these results were in line with other studies showing
that 90% of women and 60% of men use social media to compare themselves to others, with
40% reporting increased negative emotions as a result (Bessenoff & Del Priore, 2021).
However, other studies, such as those from the Jed Foundation (2023), suggest that more
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research is needed to determine if women are more impacted than men and if gender plays a
significant role in social media comparisons. Therefore, current evidence remains
inconclusive regarding the influence of gender on social comparisons.

A study also found a significantly stronger correlation between anxiousness and
depressive symptoms in females, and the comparison was based on technology and
feedback seeking. Previous research conducted by Prinstein et al. (2021) indicates that
offline reassurance-seeking behaviors also heighten the risk of anxiousness and depressive
symptoms in teenage girls who tend to focus on and compare themselves regarding physical
attractiveness in online settings. Given the prominence of photo sharing on platforms such
as Facebook and Instagram, girls are more prone to post photos as compared to boys and it
is likely that girls engage in more personal and potentially threatening comparisons online
(Scully et al., 2020). According to theories, interpersonal stressors such as disagreements
and social rejection have a greater influence on girls and can increase their risk of
developing anxiousness and depressive symptoms. Girls are more susceptible to
internalizing stressors and experiencing emotional pain because they tend to place greater
importance on social bonds. In addition, differences in coping mechanisms between the
sexes, such as increased rumination, may exacerbate this vulnerability (Rudolph et al.,
2022).

Research suggests that social comparisons, where individuals compare themselves to
others perceived as ‘better off,” are more prevalent on social media than in other contexts.
These comparisons are linked to decreased self-esteem and life satisfaction following social
media use (Boer et al., 2021). Studies involving adolescents have demonstrated this
connection, associating social media comparisons with negative outcomes such as increased
depressive symptoms, greater body dissatisfaction, anxiety, and lower life satisfaction
(Krause et al., 2021). Such comparisons are considered a crucial factor mediating the
relationship between social media use and well-being, particularly in adolescents and adults.
Passive use of platforms such as Instagram, has also been found to diminish life satisfaction
through these upward comparisons (Choi et al., 2022).

Furthermore, current studies show that, the higher the level of social comparison, the

greater the negative effects in females as compared to those who indulges less in this
practice. In particular, the results showed that comparing traits is most likely to lead to
lower body satisfaction among women after being exposed to manipulated Instagram posts.
It is therefore important to note that, more often engagement in social comparison,
especially with ideals or modified figures on the new social media, will have adverse
impacts on body image and self-esteem. The explanations the women gave for feeling more
shameful and dissatisfied after doing so suggested that social comparison really is toxic for
well-being (Kleemans et al., 2018).
Another feature of SAD is the exclusion of such situations: the young person with SAD may
not want to seek help, as he or she may expect rejection (Spence & Rapee, 2016). For these
adolescents, help-seeking can be even less attractive since the chance of embarrassment,
shame, or stigmatizing replies will always be a reality, and SAD symptoms will only worsen
it (Shechtman et al., 2018).

This means that stigma remains another considerable hindrance to service utilization
and can lead to adolescents being worried about how they are viewed by either their peers or
even the caregivers they turn to. In this context, stigma is often divided into two types: the
‘stigma awareness,’ also referred to as the ‘perceived stigma,” and the ‘personal stigma’.
Personal stigma means agreeing to some attitudes about a particular group. Both forms can
discourage youths from seeking help. The authors in a systematic review highlighted
‘perceived stigma’ as a concern that discourages children and adolescents from seeking help
(Radez et al., 2021).
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Unfortunately, what concerns teenagers about the stigma from other people is
usually pretty accurate. For example, during a vignette study, students demonstrated a
negative attitude toward a character being portrayed as having SAD, a fact implying that
people have a negative perception of the disorder. To the author’s knowledge, no research
directly looks at the correlation between stigma awareness and help-seeking behavior for
SAD, but it is worth noting that there was a positive connection between stigma and help-
seeking for other mental health disorders (Reavley et al., 2011). Based on the findings of the
participants, accepted ‘social stigma’ and ‘perceived stigma’ are both associated with help-
seeking behavior of depressed adolescents; there is reason to believe that it influences help-
seeking behavior of adolescents experiencing SAD (Nearchou et al.,2018).

What one can elicit from the details identified here is that socially avoidant behavior,
which results from SAD symptoms, coupled with the feeling of stigma, forms a complex
barrier to treatment. This indicates that attention is now being paid to psychological
therapies for SAD, and on erasing the discrimination which characterizes the lives of people
with this condition. As predicted by cognitive behavioral models of the disorder, people
diagnosed with SAD are more likely to seek more feedback from others than from
themselves or from other impersonal sources. According to these models, SAD sufferers
tend to overestimate the probability of negative social events and typically avoid contact, or
at least try to do so (Hofmann et al., 2021). However, this finding presents an interesting
paradox: Though people with this type suffer from fear of negative judgment from others,
they constantly seek reassurance, reminding them that in some situations, they cannot avoid
social encounters. This suggests that for individuals with SAD the need for approval may be
even stronger than people’s fear of social interaction. This is of great clinical significance.
Cognitive behavioral therapists ought to determine the degree to which victims with SAD
attend to the responses of others and how this influences their capabilities in societal
existence. For instance, the reliance on others in the form of appendages may help
perpetuate and even exacerbate interaction anxiousness since gathering positive affirmation
relegates the afflicted to reliance on outside sources rather than building up self-esteem and
decision-making capacity (Wilson et al. 2018).

Based on previous works with a young adult sample, the study focused on social
comparison orientation as a variable in youth. We expected that respondents more inclined
to social comparisons would present stronger direct relationships between SNS use and
adverse outcomes such as reduced self-esteem and negative effect, and weaker hostile
relations between upward comparisons and positive outcomes for example increased self-
esteem and positive effect (Vogel et al.,2014; Park et al., 2021). Conversely, young adults
with a lower tendency for social comparison were anticipated to show less significant
connections between social media use and these emotional and psychological impacts (Park
etal., 2021).

Conclusion

The present study concluded that active and passive social media usage leads to
significantly different effects on youth. As expected, it was established that social
comparison and feedback seeking, and interaction anxiousness were significant and
positively related to passive use of SNSs. Regarding the research, social comparison and
feedback seeking showed a positive association with active social media use and interaction
anxiousness, while active social media use showed a negative link. Positive interaction
anxiousness confounding factors included social comparison and feedback seeking, whereas
negative ones included active social media use. Although men and women were compared
in the overall use of the social network, women had lower levels of active usage of social
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media and higher degrees of social phobia. The men, on the other hand, use social media
actively more and apparently still have lower levels of interaction anxiety.

Limitations and Suggestions

The study included only university students; thus the research cannot generalize its
findings to other demographics, such as those of a different age or ethnicity. Therefore, the
samples should be more diverse in future studies to draw firm conclusions on the racial and
ethnic differences in interaction anxiousness, social comparison and feedback seeking, and
social media usage. Studies which focus on students do not include non-student groups,
including working adults, people who cannot afford higher education, and people who live
outside of cities. Because of this, the study may have missed several social anxiety causes
and experiences. Furthermore, because the study used a correlational cross-sectional design,
it was limited in its ability to determine the causal relationships between social media use,
social comparison, feedback seeking, and interaction anxiety. Longitudinal studies are
therefore required to determine causation and to investigate causality between variables.

Implications

Future implications should be done to reduce anxiety, youth should be educated on
the detrimental effects of social media, and educational institutions should develop strategies
that promote responsible usage. Peer support programs and readily accessible mental health
services can also assist youths in sharing their experiences and building coping techniques.
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